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The Junction 
Works 

Brand refresh
A consistent new brand approach
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The brief

“refine the brand and 
guidelines to reflect the create 
a consistent look and feel for 
The Junction Works across all 
mediums”
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What’s the 
purpose 
revising the 
old brandmark 
& logo? 
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1. Convey that we are a modern business 
with professional staff and innovative 
facilities

2. Our brand is approachable, friendly & fun
3. Provide a consistent look and feel for our 

business across ALL media
4. The logo and brandmark need to flexible 

enough to work in vertical and horizontal 
spaces on different backgrounds - and still 
be recognizable as The Junction Works
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Definitions

< Brandmark

< Logo

< Tag line

Together they 
form ‘the brand’
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The ‘marriage’ 
of 4 recurring 
themes 

+ + +

Connect and 

make friends

Learn life skills

Immersive, 

stimulating
centers

Opportunities 

for all
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Where are we now? 

Page 

An 
inconsistent 

and dated 
brand  

experience
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What are the 
options? 

1. Keep original brand

2. Revise brand

3. Create a new brand from scratch

< cost effective & fast
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What are we working with? 
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< Inconsistent colours, fonts and 
brandmark treatment used

< ALL CAPS?

Are we YELLING
at people?

< The brandmark feels 
separate to the logo

How do we use in a vertical format or 
on a coloured background? 

< When & where to use the tagline?
What’s the smallest this 
can be printed? 
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Making sense of the brandmark

What is the relevance or brand story 
that the two people are showing us?

If we shrink, we lose the 
definition and line

NOTE: Modern brandmarks and logos need to work in new 
square and circular spaces like apps and profile pics

< odd shape 

doesn’t 
conform

{ }
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Reimagining the brandmark
The brandmark story that reflects The Junction Works –

Our clients rise from the shadow of disability to embrace opportunities & make lasting friendships 

Defined at any size

Client
Disability

Future growth and 

opportunity

Works on white
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The vignette
The merging of the brand 
colours represents transition, 
change and growth.  
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Concept 1
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< Keep the 
caps
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Concept 1 - Horizontal
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< works in 

landscape too
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Concept 2
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< Lose the 
caps
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Concept 2- Horizontal
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** Complimentary 3 Orange
Frequently used but doesn’t appear on your original guidelines?

Current colour 
palette

Hero 1 Purple
Purple represents creativity, 
wisdom, dignity and 
independence

Hero 2 Bright orange
Representing engineering, 
optimism, opportunity and cost 
effectiveness

Complimentary 1 Purple transparent
70% of the purple above 

Complimentary 2 Orange transparent
70% of the orange above 
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The tag-line
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< So many words

< becomes 
unintelligible 
when small
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Ideas
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Creating possibilities

A place to make friends

Creating new possibilities in peoples lives

Unlocking potential

< Original words

New possibilities
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Brandmark 
and hierarchy
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Brandmark

Logos

For use on coloured
Backgrounds &
online

For use on white, 
Sign off logo
(Tagline only
in horizontal)

Creating possibilities
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Brandmark 
and hierarchy
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Sub brands
Localities

Online
Social media and app
icons 

Austral

Seven Hills

Cafe
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In action 
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Seven Hills

The Junction Works Pty Ltd
Unit 5, 197 Prospect Hwy E: info@thejunctionworks.org P: 02 8777 0500

John Sample
CEO

Unit 5, 197 Prospect Hwy
E: info@thejunctionworks.org P: 02 8777 0500

Stationary

mailto:info@thejunctionworks.org
mailto:info@thejunctionworks.org
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In action 

Website/Landing Page
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In action 

Signage
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In action 

Brochures
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Online advertising 
campaign

Let’s review the DRAFT creative 
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Digital 
campaign 
assets 1
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Digital 
campaign 
assets 2
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Digital 
campaign 
assets 3
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Digital 
campaign 
assets 4
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Digital 
campaign 
assets 5
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Digital 
campaign 
assets 6
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Digital 
campaign 
assets 7
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Digital 
campaign 
assets 8
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Digital 
campaign 
assets 9
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Tracking
< Tracking? 

< Which email 

address are these to 

be sent to? Who will 

follow up?  

Measuring success:
- Weekly stats from Facebook
- Weekly web stats from the 

landing page
- Phone call questions –

How did you find us?
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Next steps…
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1. The Junction Works stakeholders to 
review the brand refresh and the online 
campaign

2. Combined feedback to ABE by Next 
Tuesday, 14 February

3. Final versions of the Ad ready for sign off 
by COB 16 February ready for landing page 
build 
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Tasks February 2023

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28

Sign Agreement ABE

TJW to Provide imagery

Access to TJW social media sites

Schedule of work (30 days)

FB ad drafts + posts + landing page

• Review and feedback 

• Signed off an in market

TJW Interim brand guidelines

• Review and feedback 

• Signed off and updated across social

TJW to provide content for flyer 

Flyer design & content copywriting

• Review and feedback 

• Signed off and sent for print

Google my business responses & updates 

Brand refresh and implementation 

Weekly Facebook stats review

Project plan- 30 days  FEB


