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In this 
presentation
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1. What is a logo, brand mark and tagline?
2. Our vision
3. Our brandmark story and meaning
4. The vignette – a client’s transition
5. Our logo
6. Brand hierarchy
7. Sub-branding hierarchy
8. Colour palette
9. Logo spacing
10. Example - Incorrect spacing and use
11. How to use the title logo and signature logo together
12. Example – Incorrect placement
13. Stationery
14. Email signature
15. Vertical logo use
16. Social media logo
17. Website
18. Newsletters
19. Flyers
20. Signage
21. Photographic style
22. Our voice and language
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Definitions

< Brandmark

< Logo

< Tag line

Together they form 
‘the brand’
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Our vision + + +

Connect and 

make friends

Learn life skills

Immersive, 

stimulating

Programs and 

centers

Creating 

opportunities



Advertising & Broadcast Enterprises

Our brandmark story
Our clients rise from the shadow of disability to embrace 

opportunities & make lasting friendships 

Defined at any size

Our client -

The centre of 

our story

The shadow of 

disability >

Future growth and 

opportunity >

Tile for social media 
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The vignette
The merging of the brand 
colours represents transition, 
change and growth.  
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Our logos 
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Tag line > 
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Brandmark 
logos & 
hierarchy
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Brandmark

Title logo

For use on coloured
Backgrounds &
online

Signature logo 

For use on white, 
Sign off logo
(Tagline only used 
in horizontal format)

Creating possibilities
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Sub brand 
hierarchy
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Sub brands
Localities

Online
Social media and app
icons 

Austral Cafe

Tag line Creating possibilities
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Our fonts 

Creating possibilities

Brandmark
Logo Dunbar Tall
(only ever used for the logo)
Tag line Raleway

Headings 
Raleway Bold 
Alternative Arial Bold
(Arial Bold Condensed by 0.5pt)

Headings

Alternative Headings 

Body copy 
Calibri/Calibri light
Alternative Arial

Set days kind fruit living earth you'll that 
stars female kind green green seasons. 
Called them sea fill beginning days. 

You divided thing. In female waters 
unto second land said good above 
darkness light, lesser day great 
replenish. Good. 
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Complimentary 1 Orange
The brightest orange in the vignette

Pantone Orange
R250, G130, B2
HEX #FF8F1C
C0, M60, Y100, K0

Colour palette

Hero 1 Purple
Purple represents 
creativity, wisdom, dignity 
and independence. 

Pantone Purple 259c
R109, G32, B115
HEX #6D2077
C67, M100, Y4, K5

Hero 2 Bright orange
Representing engineering, 
optimism, opportunity and cost 
effectiveness

Pantone Orange 021c
R241, G90, B34
HEX #f15a22
C0, M80, Y98, K0

Purple transparent
70% of Hero Purple

Orange transparent
70% of the Hero orange
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Title logo spacing
CORRECT USE:  Leave at least a  ‘J’ height space clear around the logo.  Align backgrounds to the bottom of the ’the’ logo 

J < J height space

J
J

J

< Title logo left align

Background  colour or image

Align 
background 

to foot of ‘the’>
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Title logo placement
CORRECT USE: As a rule, add the logo to the top,  left-hand side of printed and online materials.  Leave at least a  ‘J’ 
height space clear around the logo.  Align image to the bottom of the ’the’ logo 

J

JJ

J

< J height space< Always over an image/colour
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Title logo incorrect use 

incorrect
Background
placement

incorrect placement >
of logo
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Title and signature logos belong together
J

J

J

J

J

J

CORRECT USE: 

TITLE LOGO
As a rule, add the title logo to the top LEFT of all 
promotional materials with the correct ‘J’ height 
spacing.  Place over background or solid colour.

SIGNATURE LOGO
The signature logo is at the bottom RIGHT foot of 
promotional materials with correct ‘J’ height 
spacing  

< title logo

< signature logo
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Incorrect logo placement
Logo never placed 

< 100% over image

< Signature logo left align 
only permissible on 
letterhead

< Align left

< Signature logo always 
appears on a white 
background
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In action

The ONLY exception to the logo 
placement guidelines  is the use 
of the Signature Logo on the top 
left of our stationery.  This 
applies to 

- Letterhead
- Business cards
- With comps slips
- Invoices
- Accounts 
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Seven Hills

The Junction Works Pty Ltd
Unit 5, 197 Prospect Hwy E: info@thejunctionworks.org P: 02 8777 0500

John Sample
CEO

Unit 5, 197 Prospect Hwy
E: info@thejunctionworks.org P: 02 8777 0500

Stationary

mailto:info@thejunctionworks.org
mailto:info@thejunctionworks.org
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Email 
signature 
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Vertical 
logo use

The vertical logo can be used 
where horizontal space is at a 
premium.  For example, a tall 
banner or a promotional item 

Vertical use

Banner Headline
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Our web site

Website/Landing Page
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Microsoft 
PowerPoint 
template

MS PowerPoint template



Advertising & Broadcast EnterprisesAdvertising & Broadcast Enterprises

Newsletters

Electronic newsletter



Advertising & Broadcast EnterprisesAdvertising & Broadcast Enterprises

Brochures
and flyers

Brochure, trifold
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Signage
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Photographic style
Our image style is friendly and approachable and puts the client and the centre of our world. We use imagery to demonstrate opportunity 

and skills including social and life skills. Use stock footage where appropriate.  The use of clients to be limited for privacy reasons.  
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Language and voice

Our language is inclusive, simple and friendly. Our 
voice is kind and helpful.  Clients and prospective 
clients are referred to respectfully and directly as 
participants or as ‘you’.  

We use the terms “you” and “your” when describing 
the activities and opportunities available. 

Example correct: 

You determine your goals. We 
grow your skills to help you reach 
them.
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The organization name is referred to in print as 
‘The Junction Works’.

We use sentence case for headlines and body 
copy. The use of CAPITAL letters serves to yell at 
people and should be avoided. 

Example incorrect: 

The participant determines their 
goals. We grow the participant’s
skills to reach them.
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Need help? 

Contact us

Advertising and Broadcast Enterprises Pty Ltd
Kerri Langworthy-Ward
kerri@a-b-e.com.au
Mobile 0447463451
46 Hart St, Port Macquarie

mailto:kerri@a-b-e.com.au

